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Paul Saffo

-media futurist
-professor at stanford university
-author and columnist 
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-shift from an information to a media world

-mass media to personal media

-towards participatory media > there is a need for 
participation

-economy where every single act is an act of creation
 > result

-this changes economy

-the amount of participation with media affects the 
economic situation 

source: [1]
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...different media invite 
different degrees of 
participation on the part 
of a person who chooses 
to consume a medium.
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-top down vs. bottom up approach 

-don‘t design systems around the worst people

-design systems around the core of the good people 

source: [1]
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“What is it that people are going to be 
doing that theyʼll find fun, and how do we 
make it interesting?”

Jimmy Wales

source: [1]
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-small incremental changes

-maintain simplicity

-listen to people and do something

-provide good customer service

-enable volunteering

source: [1]
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-big vision/philosophy : moores‘ law applied to 
information and media exchange

-use case drives the vision and breaks it up in smaller 
chunks

-community content as facilitator 

source: [1]
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-by providing the platform to the community individuals 
were able to create their own experiences

-content filtered through the community

-building trust through the interface design

-branding as a success factor

source: [1]
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Service as Design Triangle:
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